
Most youth who use flavored 
tobacco say that they would stop 
using tobacco products altogether if 
they couldn’t get them in flavors. 3

RESTRICT FLAVORED TOBACCO 
PRODUCTS TO PROTECT YOUTH
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The Family Smoking Prevention 
and Tobacco Control Act of 2009 

bans flavored cigarettes, but menthol 
cigarettes and flavored chewing
tobacco and e-juices are not included.  4
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Vape products sold in flavors like gummy bear, cotton 
candy, mango and mint appeal to young people and are 
often marketed in kid-friendly packaging. 

CANDY FLAVORS AREN’T THE ONLY ISSUE: 
NEARLY 9 IN 10 AFRICAN-AMERICAN 
SMOKERS AGED 12 AND OLDER USE 

MENTHOL CIGARETTES. 5
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TODAY, FLAVORED TOBACCO PRODUCTS 
ARE WIDELY AVAILABLE AND MARKETED 
IN CONVENIENCE STORES FREQUENTLY 

VISITED BY YOUTH. 6, 7

 At least two-thirds of 
youth tobacco users report 

using tobacco products 

“because they come 
in flavors I like.”  
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Menthol cigarette use among current 
smokers in the U.S. by age (2012-2014)
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There is support for flavor restrictions. At least two 
states and more than 180 communities have passed 
restrictions on the sale of flavored tobacco products. 

In June 2019, the city of Aspen passed an ordinance 
that banned the sale of all flavored tobacco products 
including mint and menthol.
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FLAVOR RESTRICTIONS

Prohibiting the sale of flavored tobacco 
products is a proven strategy recommended by 
the CDC to reduce youth initiation and use. 8

www.tobaccofreeco.org/retailerlicensing
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THROUGH RETAIL LICENSING ORDINANCES, 
LOCAL COMMUNITIES CAN CLOSE THE 

GAPS IN STATE AND FEDERAL LAWS TO 
PROTECT YOUTH AND BAN ALL FLAVORS.


