RESTRICT FLAVORED TOBACCO
PRODUCTS TO PROTECT YOUTH
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‘ Vape products sold in flavors like gummy bear, cotton

candy, mango and mint appeal to young people and are

often marketed in kid-friendly packaging. 1B [coionane
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THROUGH RETAIL LICENSING ORDINANCES,
LOCAL COMMUNITIES CAN CLOSE THE
GAPS IN STATE AND FEDERAL LAWS TO
PROTECT YOUTH AND BAN ALL FLAVORS.

v Prohibiting the sale of flavored tobacco
products is a proven strategy recommended by
/4 8
4 the CDC to reduce youth initiation and use.
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There is support for flavor restrictions. At least two FLAVOR'RES TRICTIONS
states and more than 180 communities have passed
restrictions on the sale of flavored tobacco products.’

In June 2019, the city of Aspen passed an ordinance
that banned the sale of all flavored tobacco products
induding mint and menthol.
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